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When you're 111, dealing wath health insur-
ance forms, cams and payments can send
evven the most educated person reeling, Even
the healthiest of patientz can find the whole
healtheare systemn to be overwhelming and
talling to the health insurance repressnta-
tives don't always male

Company processes insuance claims for
consutners. They provide warious lewels of
management and insuwrance products to plans
with assetzin exeess of $200 million. Maxon
alzo provides total adroind strative support for
insurance cormpany health, life and disatali-
ty products. Their main headguarters 1z in
Westchester County, HY.

things easier. Thiz iz where
The Iiaxon Cotrpatsy’ s new
wehsite, wwwaskmaxon
cotrl, atd service cotme it
Started just a few months
ago, the company’s new
wehzsite answers many con-
fusing questions that con-
sutners have regarding their
healthcare plan, insurance
coverage or clam fornms.
The brminchild came a few
months ago when a cus-
tomer wanted to  pick
Fuhin’s brain. “VWe realized
that this was a service that
we needed to create” says
Hana Rubin, CO0 of The Maxon Compary,
The Wlazon Company is a fiull-service
Third Party A dministrator for medical and
pension plans sponsored by public, private,
and Taft-Hartley organizations. The compa-
ny was started by Banley Fubenzahl,
Fuhin’s father, and Dawid Fuhenzahl, the
cotnpaty president and Fubin’s brother In
addition to matyy other services, The Mazon

Call them “healthcare
coaches 1f you wall, but
they are there to help and it
couldn’t cotme at a tore
perfect titne. With new leg-
islation on its way after the
health care reform legisla-
tion paszed a few months
M 2o, 54 percent  of
Armericans sy they didn’t
understand the legislation
and how 1t would affect
their families according to a
CBS Mews poll conducted
inn Iarch

While the legidlation iz
being created and con-
sumers still have time to figee it all out,
Iazon’s clientele — from all over the coun-
try — till aims to understand the current
health care red tape and their own policies.
One exarople of a consumer problem that
The Maszon Company solved concerned one
young man who had lost hus job, but wamn't
offered  hiz COBRA  package (The
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Consolidated Dmnibus Budget
Feconciliation Act allows you to extend
your health insurance benefits after you
leawe ywour job). The father wanted to buy
coverage for his son, but after Mlason
asked several questions, they were ahleto
look into the stuation and get him his
COBERA paclage.

“People are intimidated by forms and
applications for insurance or cdaims
formns,” says Bubin, “It's more effective if
they talk to someone You can call a
lawryer for legal adwice or an accountant
for financial advice, but who do you call
for insurance questions?™ If your ques-
tions aren’t answered on the website, the
first 15-muingtes with Dlaxon are free
After that, pricing starts at $24 99 for 15
mminmtes. There’s no longterm commit-
trent.

“& lot of small companies don’t have
human resowrce departments, so we are
there to help,™ she says
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